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�M�\�Z�̀ �Z�_�f�u�_���q�b�l�Z�l�_�e�b�����̂ �h�[�j�u�c���̂ �_�g�v������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������

�F�_�g�y���a�h�\�m�l���<�b�l�Z�e�b�c���?�e�b�n�_�j�_�g�d�h�����y���m�i�j�Z�\�e�y�x�s�b�c��

�^�b�j�_�d�l�h�j���=�D���©�=�_�c�f���K�b�l�b�ª��

�K�_�]�h�̂ �g�y���y���o�h�q�m���<�Z�f���j�Z�k�k�d�Z�a�Z�l�v���g�_�f�g�h�]�h���h���g�Z�k��������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������������

�=�D���©�=�_�c�f���K�b�l�b�ª���j�Z�[�h�l�Z�_�l���g�Z���j�u�g�d�_���j�Z�a�\�e�_�d�Z�l�_�e�v�g�h�]�h��

�h�[�h�j�m�^�h�\�Z�g�b�y���k�������������]�h�^�Z������

�A�Z���w�l�b���������e�_�l���f�u���i�j�h�r�e�b���^�h�e�]�b�c���b���g�_�e�_�]�d�b�c���i�m�l�v���h�l��

�g�_�[�h�e�v�r�h�c���j�_�]�b�h�g�Z�e�v�g�h�c���d�h�f�i�Z�g�b�b���h�i�_�j�Z�l�h�j�Z���^�h���]�j�m�i�i�u

�d�h�f�i�Z�g�b�c���n�_�^�_�j�Z�e�v�g�h�]�h���a�g�Z�q�_�g�b�y��

�L�\�_�j�^�h�k�l�v���\���^�h�k�l�b�`�_�g�b�b���i�h�k�l�Z�\�e�_�g�g�u�o���p�_�e�_�c�����]�b�[�d�h�k�l�v

�n�h�j�f���j�Z�[�h�l�u�����d�\�Z�e�b�n�b�p�b�j�h�\�Z�g�g�u�c���i�_�j�k�h�g�Z�e���b���\�u�k�h�d�h�_

�d�Z�q�_�k�l�\�h���i�j�_�^�h�k�l�Z�\�e�y�_�f�u�o���m�k�e�m�]�����i�h�a�\�h�e�b�e�h���g�Z�f���a�Z���]�h�^�u��

�j�Z�[�h�l�u���a�Z�\�h�_�\�Z�l�v���a�g�Z�q�b�l�_�e�v�g�m�x���^�h�e�x���j�u�g�d�Z�����i�h�k�l�j�h�b�l�v

�i�Z�j�l�g�_�j�k�d�b�_���h�l�g�h�r�_�g�b�y���k�h���f�g�h�]�b�f�b���d�h�f�i�Z�g�b�y�f�b�����k�l�Z�l�v���h�n�b-

�p�b�Z�e�v�g�u�f���^�b�k�l�j�b�[�v�x�l�_�j�h�f���\�_�^�m�s�b�o���f�b�j�h�\�u�o���i�j�h�b�a�\�h�^�b�l�_-

�e�_�c�����Z���l�Z�d�`�_���h�l�d�j�u�l�v���k�\�h�b���i�j�h�b�a�\�h�^�k�l�\�Z���\���D�b�l�Z�_���b���\���J�h�k�k�b�b��

�K�_�]�h�^�g�y���f�u���j�Z�[�h�l�Z�_�f���k���d�e�b�_�g�l�Z�f�b���[�h�e�_�_���q�_�f���b�a�����������]�h�j�h�^�h�\���J�h�k�k�b�b���b���k�l�j�Z�g��

�K�G�=���i�h���j�Z�a�e�b�q�g�u�f���g�Z�i�j�Z�\�e�_�g�b�y�f�����l�Z�d�b�f���d�Z�d��

�I�j�h�^�Z�`�Z��
�j�Z�a�\�e�_�d�Z�l�_�e�v�g�h�]�h
�h�[�h�j�m�^�h�\�Z�g�b�y

�I�j�h�^�Z�`�Z
�d�h�f�i�e�_�d�l�m�x�s�b�o��
�b���j�Z�k�o�h�^�g�b�d�h�\��

�:�j�_�g�^�Z��
�j�Z�a�\�e�_�d�Z�l�_�e�v�g�h�]�h��
�h�[�h�j�m�^�h�\�Z�g�b�y

�I�j�h�_�d�l�b�j�h�\�Z�g�b�_��
�j�Z�a�\�e�_�d�Z�l�_�e�v�g�u�o��
�p�_�g�l�j�h�\

�:�\�l�h�f�Z�l�b�a�Z�p�b�y��
�j�Z�a�\�e�_�d�Z�l�_�e�v�g�u�o��
�p�_�g�l�j�h�\

�H�j�]�Z�g�b�a�Z�p�b�y
�[�b�a�g�_�k�Z
�©�i�h�^���d�e�x�q�ª

�P�_�e�v���=�D���©�=�_�c�f���K�b�l�b�ª���a�Z�d�e�x�q�Z�_�l�k�y���\���l�h�f�����q�l�h�[�u���\���k�h�l�j�m�^�g�b�q�_�k�l�\�_���k���g�Z�r�b�f�b���i�Z�j�l�g�_�j�Z�f�b���b���h�[�t-

�_�^�b�g�_�g�b�b���h�[�s�b�o���m�k�b�e�b�c���i�h�f�h�q�v���b�g�^�m�k�l�j�b�b���j�Z�a�\�e�_�q�_�g�b�c���i�j�b�g�h�k�b�l�v���d�Z�d���f�h�`�g�h���[�h�e�v�r�_���j�Z�^�h�k�l�b��

�b���\�_�k�_�e�v�y���h�d�j�m�`�Z�x�s�_�f�m���f�b�j�m��

�J�Z�[�h�l�Z���k���g�Z�f�b�������w�l�h���\�k�_�]�^�Z���i�j�h�k�l�h�c���b���i�h�g�y�l�g�u�c���i�j�h�p�_�k�k�����h�k�g�h�\�Z�g�g�u�c���g�Z���k�h�\�j�_�f�_�g�g�u�o���l�_�o�g�h�e�h-

�]�b�y�o���b���k�j�_�^�k�l�\�Z�o���d�h�f�f�m�g�b�d�Z�p�b�b��

�;�h�e�v�r�Z�y���q�Z�k�l�v���i�j�h�p�_�k�k�h�\���Z�\�l�h�f�Z�l�b�a�b�j�h�\�Z�g�Z�����q�l�h���i�h�a�\�h�e�y�_�l���g�Z�f���]�Z�j�Z�g�l�b�j�h�\�Z�l�v���\�u�k�h�d�h�_���d�Z�q�_-

�k�l�\�h���i�j�_�^�h�k�l�Z�\�e�y�_�f�u�o���m�k�e�m�]��

�F�u���h�l�d�j�u�l�u���^�e�y���h�[�s�_�g�b�y���b���\�k�_�]�^�Z���]�h�l�h�\�u���\�u�k�e�m�r�Z�l�v���l�_���b�e�b���b�g�u�_���i�h�`�_�e�Z�g�b�y�����i�h�a�\�h�e�y�x�s�b�_��

�m�e�m�q�r�b�l�v���d�Z�q�_�k�l�\�h���g�Z�r�_�c���j�Z�[�h�l�u��
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‰Æ ‰Œ

��.�, �� ����� �����• � ����
•��� •
�­��� – 33 ��.�, 

��� �������� •������� 99 �
�. ���
�� � ����� + ����. � 

�������� ���
������­��� •������
� ����� �
���•��• 

��� �
���
��, � •��
� ��������� �����• ���������. 

†�•��• •�������� � ����� �
����� – •���

�, 

����� ����� �
�• ������ �� ����� ��	����. “�
� �� -

�����• � ����������� ������
•��� •���­������� 

	����
•���� 
��������, �� ���, ��� •����
�, �� 15 �� -


���� � ����� � �� 40 ��
���� � �
����
� ���.  ��� -

��� ��������• ��
��� – 200 

���
��. � •����� � •��	���� -

�
� ��� ���������� ����� 

•������• � 350 ��
����, � � 

 ��� �
 ���
���
�, ��� 	� 

���• 
������� •�����
� 550 

��
����. ‹�������
� ��•�
 

•�
������� �
� ������ ���, 

�� •����� 
�? ‚����
•�
� 


�������, �����
� �
 ��������
� � �.  ���, ����
 2 

�
�. ���
�� � ���•�
�� ����� 	� 3 ������.  ������� 

��
•������ •���

• ����!

•�� 	�
�� ��•����� �����	���� 	�•�����: ��� 

����	���� ����������, �	� ����� �� ���� �� ����� 

����	�
���� � •�	���� ����	�����	���� ������?

“��• ��� ��������. •���
� – ��������� 	����
•���� 


�������� � †�ƒ � ������� 	��� ����� � ����������� 

�
� •��������. ������ – ������ ����
•���� •���­� -

��� ��� ��������� ������. ���������� ��� ��������. 

•�� ����
��� 
�������� � †�ƒ �� ����� ������• -

�� �� ���
���, ��� ��� •���� 	���• ���������� �
���, 

� ���� �
����� ������ ����� �� �
�	�� � •�������
�� 

��“�•�•���•
�•–��—�“���

��������� ������, � ��
� �
 ������ � ������� 	��� 

�
� ����� � ������� ����������, �� ��� ��	���, •� -

���•��, �� 100% ����� ��•����. …����� •�� ���� �
 

•
����� ��
•��� ���•�� 	� ������.

������ ������� – �
 �������� •���­���� ���-

�����• �� ������� ������, �
� � ����� �� �
��� ��	 -

����� ��•������������ � ���•�
�������, ��	�����, 

� •����
•��� •���­���� �
� •����� ����� ��
��� 

����. Œ���
 ������•�� �� ������ 
�������� •������� 

•�����
��• ��������� «•�� -

•�������». � ���� �
���� �
 �� -

���� �
������
 ������• ��
• -

��� ���•�� �� ���
���, ����
 

� ��� �	��
�, �� ���������
� 

•
�� –  ��	��� ������, •���� 

���� ������� •� ��������� 

� ������� � ������
� ������� 

������. �•�����, 	�•
����• 	� 

���
��� ������ ����� ����-��� ��	�, � ��
���� �� •� -

�������� �����
 � †�•.

…�� �������� ��	���•�����
, �� � ��
����� �� -

�����
•��� ��������� ��	��­��• 	����
•�
� 
��� -

���� ������� ��� �� 
���� � ������� ������� 	��
 � 

������� �������������.

­� 
�� 
���� �•��•��� �������� ��� ��•��� 

�•����������? ‰
�� 	� ��	�
�� �����	���€ 	�•���� -

��� �����€ �����������	��?

ˆ�
•������� ������, ��� ����­��• �������� � 

•����� ������• ����� �� •���•�
�� � ��������• 

������������, �� � ������, ��� ��� ���������� � �� -

����� ���
���. †�, � ����� ���
� ��� ����� •������• 

��•�� �����, ����� •�����	��• ����� 
� �������• � 
���� ���•�����. ‹��������
•�
� •�����, ���������• 
��������•�� � •����������������• ���� �����
, ���� -
�� �������• � �����-
��� ��	����
� ����������� •�� -
������ – ��� ��� ���™��
� •����™�.

��	��
•�
� �••��� � ���� 
��������� ���� � ��� 
�� – 	����
�, •��������, ��•��� � �.�. …������� ��
���� 
������������ ��	�
� •���	������
�� – � �����������.

•�� �
���� ����������� ���������� �������• 
�������� �� ���™�����• � ��	�•������• �������� -
���, •������� � �������� ������ � ���������, ����� -
�� � ������������ ���
��������. ƒ •������, ���� 

������� �
 
���� ������� ������• ����, � ������ 
��
•�� � �������� •���	������
�. “��• 
�������
, 
�����
� ����� ���•��• � •�
�, ������ �
� •���
��, 
��•����� •�� ���� •����������, ��� ����� ����•� -
����� (��•����� � †�•), ������ �� ������� •�����
� 
��������. …��� 
�������
 ������������� �� •���•� -

����� ��
���� ������� �����
 �
� 	����
�, � ������ 
��� ���•. ‚����
� ����� ����� ����• ��	��� ��������: 
���• ������ ��	��� – � 	�
������
� �������� � ��
• -
��� ���������� �	���������, � 	����
� �
���� -
�� ������ ��	 •�����
� �����������. …�
���� ���•, 
����� ���������•.

•�������� ��

�������� �����	���� 	�•����� 

������ ��������
���: 
�� �� ������ � ��� ��

�� -

����, �	�������� 	� ��
 ������� 
��-�� �����, �� -

�•�
��� � •	������� �����?
—����� � �
������ 	����
•��� 
�������� 

GALAXYMAZE, �� ���� �������• ������
� •��	
, 
��� �� ����
•�
�, 
����� � �.•.  ���� ����������, 
��, �� �����, � ���-�� 
���� �����������, � ���-�� � 
������ ���•��� •����, �� �� �	�����
������� •� ��
• -
��� ����� �������, ��� 	������
•�� ���
������� ��� -
�� •���	�������.  ��� ����������� ����
•�� ������ 

•����	��� � •��������
•�
� ��������� •���­����, � 
�� ������ ���• ��	�������•, � �
���� ����
 �����, ��	 
•���
�� •�������� ���������� � ��� �� ����.

 ������ �
 ���
 ����­��• � �
���� � 2016 ���� ��� -
���� •���
���� 	����
•���� 
�������� GALAXYMAZE, 
�����
� ����� 	������
•�� ��
����•�� �� •����� -
���������. …� �� ��
•�� ����� �	�����
����•�� �� ��� -
�������� ������	��������� ������������, �� � ����� 
•�
����•� �� ����
•��� ������. ‚�����
� ���
��• 
� -
������ ��
•�� – •����� ����•�
� ������ ��
������� 
����
��, 	�����
� ����•���• – ����
�, 	�����
� ���� -
�	�����• – �����	����
�. „���� ����
•��� ������� 
•�	��
�� ��•�
•	����• ��
•��� ��
������� «•����-
•����
��» � �������� ��•�
����
•�
� �••����� 
� -
�������, �����
� �­� ��
•�� •������� ���������� � 
������� •�������
��.

������ ��
��
� 	����
, �
 ���������� •���
� -
���• ��	�•���
� •�
�����
� 	����
�, ��� •�
����•� 
���
���� ��	�������• ����� •�������
��.

†���� � ����� •
���� ����� ���
�	����• «LITE» (
�� -
���) ������ 	����
•���� 
�������� GALAXYMAZE 
�
� ��	�������� ������
������• •� �������, ��
��, 
��������, ��� ��������� ����������� �� •��������� 
������ �� ����� •�������
� •���•�����.

ƒ������ �� ����
• 	����
•���� 
�������� ����� -
�� •���
���� ����� �����• 	������
•�� ������, ��� 
•������, �� ��� ���� ��	�������• •���
����• •���•� -
��
� �
��� ����� ��������� � «��•����» ����
•�, � 
��� �� LITE-�������. •��� ���	��• �
����� – ��� ����� 
«�����» � �•��� ��	�
������, ������ 	����
•���� 
� -
������� �
 �­� �� ����
�!

†�
�����	  ����� ‹
����

��“�•�•���•
�•–��—�“���

 �����•��� �����	����  
	�•����� 
������ 	�
 -
�� � 
�
���� ������� 
���� 
 ������� ��-
�����������. 
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ÅÁ ÅÇ

����� �����. Š ����
 ��������
 ��������• ������� 
������������ � 
•���
� �������� �•
� ��• ������•, 
������•, ������•, ��
����• ��• ����� � �������� �� 1 
���� �� 5 ���. •�� 	������ � •��� ���� 
�	�� ������ -
���� ����
����� � ������
�. •����
 ���
� ������� – 
��������
� ��������-�������. ‘�� �������� �• �
��� 
�������
���• ��������� � ������•�� �
������ ����� -
�����
� 
������ ���	���•. ‚�� �� �� ���������•� 
���
• ����
����• �� •��
 ������ ����, � ������••� 
��������� �����	�� �� �����	���•��� ��������. 
•������� ������������ ������•�� ������������ ���� 
����������� ��� ������� ����������������  �����. 

•�-���	��
� •••������� �������� � ������� ��� -
�������������  ����� ���� � ������
�. ‚�������� �• 
������
� ������ ����� ���	�� �
�� ������������ � 
���������
 ��• ����������� ��	�
�, ����� �� ����
 
������ ������
������ ����	����� ������ �������� �� 
����•	���� ����� ������.

� ������������ •����
������� ����� �� ���� �� -
����� ������� ������� ����
� ������
 �� ������� 
������������, �� ���� ����
��� �� ���	�
 �
�� ��� -
��
���

�. � �������� ���	�
 �
�� ���������
 �� -
���, �����
� 
���� ���������� ��� ������� �� ���
� 
������-��� �� �� �������������
�  ������, � ���	� 
������ ����
� � ��
� �����
, ��•����
� � �������� 
��������������� �������� �����������•. ��•� «���� -
�������•» 
����� �� ������ ˆ…, ��������
 ��������� 
�������
���� � ��������������• ����������, � ���� 
��• •������
����� � ���

� ��������
�, �����
� �� -
•��••��• �� �
��� ����������� � ��������•� ������.

���
• �������������� ���� ���
�	����� ������ -
�����• �� �������, ����� ����� � �
������ � ����� -
������� ������.

 ��•������ ������	���������, ������•�•�� •�•����,
•��������� �•��������, �•���•������ �����. 

lkiseleva@lc-ost.ru

 

��“�•�•���•
�•–��—�“���

� �������
� �� ����������� �����	������. �
����• 
 ��� �� ������� ����� 
�	�� ��������� �����������, � 
������
 ��������������• ��• ��������  ��� 
�	�� �� 
������� ����� ����
� ������
 �������•��•.

� ���������� ���
 «����
���» ���������
 ������, 
��
�
� �����
����, �������• ������ ������� – ��•� � 
��������
. � «������������» 
����� ���� ������ ���� 
«����
���» �������� �� 60% �
����� ������������ -
��
�  �����. ��� ����� �� �����
�����• �� ����������� 
��������� ������� � �
������ ���������
� ���
���?

€�����
���� ˆ… � ����

 �����

 ������
 � ���� 
�������������� ������� � «
��������» •��
��� ���� 
������������
�, ����
� � ����������� 3-5 ��� ����� -
��� ���. •��� � «�����
�����» 
����� 
���� ������, � 
��� ����������, ���������
 �� ���. 

†��’��€�ƒ”���‚���
•�� ��������  ������ ���������
 ��������
� 

���•���� � ����� ����� ������������ ���
 �������� -
��� �� ��������

� ��������

� ������
�: ����� -
�
� �������
, ��• ���• ���	�� �������•�� 70-80% �� 
������ ����� �����
� ���������, •����
� ������ �� -
�
, ��������, ��•� � ���� ��• ���������• ������� ���� 
��	����•. €�� ����	�� �����
� •����
��� ������� 
�������•��•.

•���•��
�• �������������

  �����
 � ������� -
•��
 ���������
  ������������ ������������ ���� -
�
 ������
� �����	�
� �����������, �����•��
� � 
������������. Š ���
���, •����

 ������ ����
 ��• 
ˆ… ���������• ������
� �������� (��������). ‚�� ���� 
�������� � ���� •��������• ���������� � •��������
� 
•��
���
. €������•  �����• ��������• – ����������� 
�� 12 �� 25 ���, ��, ��������• ������ � ���
����
 ����� -
����•
 � •������������, �������� ���������• ������
 
���	� � 
������ ����� � ������
�, ������ ��������• �� 
������� ��� ��	����• � �����������
� 
������•��•. 

„�	�� �������� ���
���� � �� ���
� �������
, 
�����
� ������••� ������������� •��������• ����� -

��••���
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¶• ¶¶

��������•����•�•�•

15 „�	���• †�• 160 �
�. ���./
7500 �2

II ������
 
2016

����������
, �����
� 	��
, 
������� ��•�

www.realty.interfax.ru 

16 „����� 
†���
 �����
-•��� DEPO 48 000 �2 II ������
 

2016
‘������ ��	�
�����
•�
� 

•���, •��-����
www.mallgroup.ru

17  ���
� 
…���


†�• « •�����» 26 750 �2 II ������
 
2016

����������
 �� •
�­���� 
���
� ��������� ������, 

���������
� ������
www.shopandmall.ru 

18
������ 

(ƒ�	������)
†�• «RESPUBLIKA 

PLAZA»
300 000 �2 II ������
 

2016
‚��� ��	�
������, ��
•��-

•
���, ��•�, ��������

www.mallgroup.ru

19 …����� 
(Ž������) †�• «YESSA» 60 000 �2 II ������
 

2016

‰�����-�����, ��������� 6 
	�
��, ���
���,  ������� �•, 
��������
, ��•�, •��-����

www.yessa.com.ua 

20 —����� †�• « •�����» 21 456 � 2 III ������
  
2016 

Š����
� �����, ������� �•, 
���������, ���������
� 

������
www.shopandmall.ru 

21 •����
 (ˆ�
����•) †�• «Palazzo» 51 000 �2 III ������
  

2016 

‘������ ������� �������, 
���������, •��-����, �����-

���

www.realt.onliner.by 

22 •���
�� 
(ˆ�
����•)

†�• «•���•���» 11 000 � 2 III ������
 
2016 

ƒ�•�, •��-����, ������� 
������� ��	�
������

www.realt.by

23 �
�����-
����

†�ƒ «ƒ�
��� 
•�

»

95 000 �2 IV ������
 
2016 

•����	�
•�
� ���������, 
��	�
�����
•��� 	���, 

•��-����
www.malls2b.ru 

24 ƒ����
•��� 

������������ � 
†�• «“���•�»

2 �
��. ���./  
20 000 �2

IV ������
 
2016 

300 ������������, 	��� ���-
�����
•�
� ��	�
������, 

��������� 9 	�
�� « ����� 5» 
� 	�
�� IMAX, •��-����

www.malls.ru 

25 •����
 (ˆ�
����•)

†�• «—�

����» 132 000 � 2 IV ������
 
2016 

‘������ �����, ���
���, 
��•�, •��-����

www.realt.by

26 †����• •‰• 
«ARSIB Tower»

176 700 �2 IV ������
 
2016

‘�•, ���
���, ��������� www.malls2b.ru 

2017 �.

27 ‹����� †�• «•�†�‹•� 
•…ŠŠ»

60 000  �2 I ������
 
2017

 
‹������ 	���, ���������, 

•�����-����� � ���������, 
��•�, •��-����

www.mall-matrix.
ru.swtest.ru 

28 †�
•���� ������
• †�
•���� 
�����
 •���

62 460 �2 I ������
 
2017

‘������ �����
� •
�­�� -
��, �����, ���
�����, ��•�, 

��������
, •��-����
www.immochan.ru 

29 —�����  
(ˆ�
����•)

†�ƒ «TRINITI» 155 134 � 2 II ������
 
2017

Š������ �����, ������� 
������� �����, ��������� 

«•�
•��•
���» 8 	�
��, ��� -

���, ������� 	���, ��
•���, 

��•�, •��-����

www.triniti-grodno.by 

30  ������ 
•����

†�• 
«‚�
���� ˆ����»

43 000 �2 II ������
 
2017

 
ƒ��������, ������� ������� 
	���, 	��� ��	�
�����
•�
� 
���������, ��•�, •��-����

www.zolotoy-bereg-trk.ru 

31 †�
•���� †�• «¡Šƒ�» 75 000 � 2 IV ������
 
2017

 ��	�
�����
•��� 	���, ���� -
�����, •��-����

www.cbre.rentnow.ru 

32 •������� †�• «“������» 75 552 � 2
 

2017
•����	�
•�
� ���������, 
������� ��������, •��-����, 

�������� ��•�
www.malls2b.ru 

•�	
�
��…
��
���	
���
�
��

	�„	�	–�����
��

�†��
�ƒ
�
������	�������’��

�§���Œ
��	��žŸ›¡–žŸ›Ü�„„‘¨

��������•����•�•�•

€ 
­/­ ‚���
  •����������� 

��ƒ����

����-
����� 

­������/ 
­��„�
�
��ƒ���� 

•��
 
� …��­�� -
���	��/ 


��� 
�������•

†������-��������������• 
�������•�„�•

(­��
���������� �­���-
����)

‡���ˆ���

2015 �.

1  —������ †�ƒ 
«Cubus»

35 000 �2 „����• 
2015 

ƒ�������� 7 	�
��, ���-
�����
,  �• «ƒ��������� 

•���� Ž»
www.trkcubus.ru

2 †�
� †�• 
«•�ƒ ‹»

5 �
��. ���./ 
105 350 �2

„����• 
2015 

•����	�
•�
� ���������, 
 �•, •�����-�����, ����� -

���
, ��•�, •��-����
www.maxi-cre.ru

3 Œ�
������ †�• «�
��	» 222 000 � 2 „����• 
2015 

‘������ •��� ��	�
������ 
«•���
���», �����	�
•�
� 
���������, ��•�, ��������


www.almaz.center

4 ‚�
������� †�• «‚�
���•���» 140 000 � 2 ‘�����•
2015

‘������ ����� •��•����� 
«ƒ��ˆ���», •��•������, 

���������
www.zelenopark.ru

5 Š�����
 †�• «�
������» 60 000 � 2 ‘�����•
2015

ƒ�������� «Wiki cinema», 
������� �•, •��-���� www.vykhodnoy.ru

6 •���� 
(ˆ�
����•) 

 �• 
«‘‹„…‚����˜»

3 000 �2 ‘�����•
2015

‘������ ����������
 � ����
�-
���
, �����
� •
�­����, 
���-
����
, ����-���
���, �������� 
��•�, Laser Tag, ������������ 

��� ����	�����, ����������
� 
��	
��
•�
� �������

www.vek.by   

7 „����� 
„������� 

†�• «•��-•����» 50 000 �2 ‘�����•
2015

ƒ�������� «��
�����», 	��� 
��	�
������, •�����-����� � 

���������
www.zharptitsann.ru

2016 �.

8 �
�����-
����

†�ƒ « ������  ���» 94 000 �2 I ������
 
2016

 �•, ���
��� www.sedanka-city.ru 

9 ƒ��� 
(Ž������) †�• «New Way» 21 720 �2 I ������
 

2016
•��� �
� ����� «‘������ 

•
�����», ��������
 www.newway.ua 

10 •���� 
(ˆ�
����•)  

†�• «Galleria 
Minsk»

54 500 �2 I ������

2016

��	�
�����
•��� 	���, ��•�, 
��������
, •��-����

www.galleria-minsk.by 

11 •����� •��� �������� ���-
����� «ƒ��	����»  10 000 �2 I ������
 

2016

…���	�����
•�
� •���, 
��� ���� � ������� •���� 

•�
����� ���
�� ���
•�
� 
•��•�����

www.kidzania.ru 

12 •����� †�• 
«•�
���������» 114 000 �2 I ������
 

2016
‹������ �������, •��-����, 

��������� www.tc-shop.ru 

13
„�������-

�����
†�• 

«¢—��•…ŠŠ» 57 470 �2
I ������
 

2016 
ƒ������•
��� «¢���-���� -

��»,  �• «‘��•�» www.tc-ugra.ru 

14 •����� †�• «���•���» 298 000 � 2 II ������
 
2016

‘������ ����� •��•����� 
«ƒ��ˆ���», �������� •���, 

��������� 9 	�
��, •��-����, 
��•�, ��������


www.riviera.center/ru 
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«ß�®ÙÌ�œ®Ù�¶«ÉÇ«Ó�¤Æ®Ì¬ÆÅ®Ê«ÆÅÄ�¿ØÙÊÚÊ®Ê«Æ�
�»ÒÈÉÌÒÌÆ®�´ÊÐÌÉ�ÅÆÐ�¿Æ®Ì¬®ÅÊÆÒÌÆ®�¿àÈÊªÒÌÆ®�

´»»Õ»�¿¥Õ³�»Ã²Ã¶Þ–žŸ›¡­��� �
£e 9th Moscow International Exhibition «Amusement Rides and Entertainment Equipment RAAPA 

EXPO AUTUMN-2015» was held with great success on October 19th through 21st in pavilion 69, 
VDNH, Moscow.

£e Organizer of the exhibition is Russian Association of Amusement Parks and Attractions 
(RAAPA). £e General Sponsor is PAX, Group of companies. £e media partners are the magazines 
KIR, Attractions and Entertainments, Sport B2B and the web portal VTORIO.COM.

£e exhibition hosted around 100 companies from Russia, Poland, Italy, Belarus, Ukraine, France 
and Turkey representing all key trends of modern amusement industry: amusement rides for parks, 5D 
cinema, interactive games, simulators, arcade games, equipment for play and sport grounds, shooting 
galleries, trampolines, theme design for parks and attractions, access control systems, automation 
systems, equipment for billiards, bowling, water parks etc.

14 companies-exhibitors participated in the exhibition for the ¤rst time. Among the novelties 
presented by them there were 5D rides, new versions of arcade games, robots, new methods of theming 
and design for FECs and parks, rope courses, 3D-helmets (games), 3D shooting galleries, ski simulators, 
water shooting gallery and much more.

Traditionally, all major Russian manufacturers and suppliers of amusement rides and entertainment 
equipment took part in the exhibition. Let us point out some peculiarities of this autumn.

In anticipation of the New Year festivals, a lot of winter theming products were demonstrated at the 
exhibition. For example, visitors had a chance to get inside the snow globe made by Aerodinamika, then 
they could take a photo and take part in a competition by posting it in social networks. £is product 
aroused the interest of FEC operators. BigDecor presented many original products for decorating parks: 
from glowing deer to giant snow¥akes.

Gorsky Studio mounted a kiddie interactive module capable not only to entertain but to educate 
kids. £e visitors¦ attention was also attracted by a big in¥atable carrousel-samovar produced by Sparta. 
Adrenaline Game presented new touch-screen machines with original play content. Perhaps, the scariest 
booth was £emebuilders with dummies and pieces for horror houses. On the eve of the Halloween, 
these products were of great interest.

During the exhibition days, visitors could bene¤t from a special bargain o§er at RAAPA EXPO 
AUTUMN-2015 which allowed buyers to purchase amusement rides and other equipment on special 
discounted rates.

Surprisingly, RAAPA EXPO AUTUMN-2015 was visited by a large number of specialists. Despite 
the economic crises and the spring RAAPA EXPO being the main focus of the majority of industry 
specialists, the exhibitors noted a great number of target clients. 

Overall, the exhibition was visited by around 2000 specialists: directors of parks, representatives of 
cities¦ and regions¦ administrations and authorities, directors of FECs, resorts, events agencies, amusement 
facilities, waterparks, entrepreneurs, and other parties of concern.

£e exhibition was accompanied by an intensive business program.
£e day before the exhibition, on 

Sunday, October 18th, the o§site seminar 
«£e E¨cient Business Models of FECs» 
was held; during the tour participants 
got acquainted with the work of three 
entertainment centers of di§erent formats: 
a renovated FEC XL, a new kiddie 
center PLAY LAB, and a renovated FEC 
Cosmic-Waypark. £e main objective of 
the tour was to show the centers having 
operated for many years and managed to 
maintain e¨ciency in di¨cult economic 
circumstances.¿
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At the round table «Creating the New Year¦s Atmosphere 
in Amusement Parks and FECs» the leading experts 
reported about new and traditional ways of decorating 
parks and indoors for New Year festivals. £e presentation 
covered in¥atable constructions, lighting installations, ice 
sculptures, scenery from polyfoam, etc.

Another interesting event was the joint workshop by 
specialists from EntenS Group and one of the biggest indoor 
amusement park City-park Grad, Voronezh. £e subject of 
the workshop was the E§ective Marketing based on the 
experience of increasing revenues during the 2015 season.

£e new subject of the exhibition program was food 
trucks. A special o§site seminar devoted to «£e Latest 
Technologies for Organizing a Food and Beverage Service 
in Parks and Outdoors» was held on the premises of a 
specialized training center.

 During the days of the autumn exhibition, the session 
on the safe and e¨cient operation of amusement rides was 
held by RAAPA Training and Education Center (October 
19th-24th). 50 specialists from 25 cities of Russia and 
Kazakhstan came to get new knowledge. For the ¤rst time 
specialists from Crimea were among the participants.

Totally, over 300 amusement industry specialists took 
part in the business program of the exhibition.

RAAPA EXPO AUTUMN-2015 was distinguished by 
its productivity and e§ectiveness. £e majority of exhibitors 
notice that every year the number of visitors grows, mainly 
potential buyers coming to purchase equipment and services 
here and now. Visitors were also much surprised by new 
exciting products and new brands. £e results of the autumn 
exhibition once again con¤rmed its importance and relevance 
among amusement industry professionals of Russia.

 
Looking forward to meeting you at RAAPA EXPO!

We invite you to the 10th Moscow International Exhibition 
«Amusement Rides and Entertainment Equipment RAAPA 
EXPO Autumn - 2016»  (October 12-14, 2016, pavilion € 69, 
VDNH, Moscow).

Marina Gorbacheva

©³á³¼Þ¤á½�²»á¿©�²Ý¿�¼¿»Í
£e massive reconstruction of Moscow parks led them to 

the best parks level not only in Russia, but in Europe as well. 
Today parks are the most popular venues for holding various 
events, including promotional events and artistic experiments. 
City parks have become visually attractive, besides during the 
last ¤ve years there has been a so-called reform of leisure in 
parks, new leisure formats for all categories of visitors have 
been introduced. Summing up the ¤rst ¤ve years, we organized 
a meeting with Andrei Lapshin, Director of Sokolniky Park, 
the leader park according to number and variety of provided 
services among Moscow parks.

Andrei, you have been the head of the biggest park of 
culture in the capital for —ve years. What are the major 
achievements which have changed the image and activities 
of the park during these years to a totally new level? 

£e main achievement is that during this period we have 
managed to restore practically all major park facilities, and 
¤rstly the central entrance which has been given its image 
of 1950s. £e Symphonic Stage and the Festival Square were 
restored, now it is the place where in winter one of the key 
park destinations is situated, the ice rink «Led». 

£e other essential achievement is the following. On 
Putyaevskye Ponds of Sokolniky Park a new leisure zone with 
camping was open. It is a place for camping of caravans and for 
tourists with tents. £e destination can host over 200 people at 
a time. We keep in mind the fact that in 2018 Moscow will host 
FIFA World Cup; we expect a lot of tourists of this segment as 
such service is very popular among foreign visitors.

What are the problems to be solved?
During the ¤ve years we paid most attention to the visual 

image and arrangements of working process in the park, and 
our visitors noticed it. £e problems still leŸ to be solved are 
those that can¦t be seen – engineering networks of the park 
(electricity, water, drain etc.) which mainly need restoration 
and repair. £ere is much to do in this regard.

Unfortunately, the problem of parking spaces is still 
unsolved. When massive events are held (festivals and 
holidays), visitors can park their cars only along the road. 
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You have combined the most intellectual kind of sport with 

the least intellectual one!

Lately we have acquired another novelty. We have opened 

a unicycle rider section in one of the pavilions. Unicycling is 

a common trick in a circus, but today this becomes a popular 

hobby among young people in the streets of the city.  As the 

sport amateurs say, it is not very di¨cult to ride a unicycle. 

We also plan to hold a unicycle parade.

Besides, we work a lot on organizing various artistic 

contests. Last year we held a landscape designer completion 

on the best winter design of ¥owerbeds in a park. It is 

very popular in Europe to replace ¥owers in ¥owerbeds 

with coniferous plants, we have successfully adopted it in 

Sokolniky. In summer we are going to hold a contest on the 

best photo image of natural landscape and others. 

Apart from the fact that the Big Rose House is very 

popular, this summer we are going to hold an exhibition on 

its territory – «Phyto-pictures». On the easels the artists will 

create big-size ¥ower pictures from real plants which will 

grow during the whole season. Visitors will get a chance to 

watch this performance of nature and to take pictures against 

the amazing background. Besides, we will open Alice Garden 

where we are going to install into the landscape ¤gures of 

cards, characters and other recognizable things from the 

popular fairy tale by Lewis Carroll. 

Concerning museums, we plan to open two new 

exhibitions this year. By the end of February the exposition 

devoted to the 70th anniversary of Defense of Moscow will 

be open, where unique documents from private collections 

and other curious facts demonstrating Sokolniky Park 

surviving through the days of the Second World War will 

be demonstrated. From June to the end of October a big 

exhibition devoted to the history of exhibition activities on 

the territory of the park will be held.

Apart from holding events, we also introduce the 

souvenir products of the park. In the park museum one can 

buy various things with Sokolniky brand images. 

What would you like to wish the directors of Russian parks 

in the coming season?

Russia is a big country, and every region has its speci¤c 

features. I would like to wish the directors of parks to pay 

more attention to holding exciting and still not expensive 

events promoting culture of your region, and also to develop 

new leisure formats. At present, it is exactly the events 

component which majorly raises the footfall of a park and 

in¥uences its success.

Interview by Igor Rodionov

ÏÝ½�´Ã©©¤»�¤©�´¤Õ¿�â³´�
²Ý¿¶¿�Õ»´á�Í¿±¿¼³Õ¶¿Þ²�

»ÞÍ�ÏÝ»²�¤²�µ»Þ�¼¿»´Þ�â´³¶�
³²Ý¿´�¿¶¿´º¤Þº�µ³ÃÞ²´¤¿©

 Dennis Speigel, 
President International
…eme Park Services, Inc.

I have been in the theme and amusement park industry for 
many years, and have seen our industry grow and change on a 
global basis.  We have evolved from small and regional theme 
parks in the United States to mega-destinations and mega-
resorts in countries all over the world.  While most of these 
theme parks have been developed in established countries, 
others have been developed in emerging countries.  Some of 
these have been successful.  Others have been failures.  £ere 
were always new markets emerging – ©hot spotsª, as we called 
them.  Regardless of where these ©hot spotsª were, new park 
operators needed to make sure their market was ©ripeª.  £ey 
needed to learn what went wrong, and what went right.  Only 
then could they ensure their park would be a success.  

£is trend continues today.  People oŸen ask me where 
today¦s ©hot spotsª or ©ripe marketsª are, and I answer:  
China, Dubai / Middle East, and Russia.  Currently, there is 
a hotbed of theme park activity – a frenzy almost – in China 
and in Dubai.  Not so in Russia.  Yes, Russia has developed 
and operated a large number of family amusement parks and 
family entertainment centers through the years.  £ere are 
currently about 600 amusement and entertainment facilities.  
And, there have been many announcements of theme parks of 
major proportion coming to Russia – Disney, Universal, and 
Korea-based Lotte World have all been in the rumor mill.  Yet, 
no theme park of any major signi¤cance by today¦s standards 
has been built in Russia.  Why?  I would say it is because the 
time has not been right.  But, I believe the time is close and 
that, if development criteria are met, Russia is on the cusp of 
being the next major theme park ©hot spot.ª

�J
�_

�d
�e

�Z
�f�

Z

¸¹º»¥¼½��¾¸¿¼¥À¹�



ÁÆ ÁŒ

3. £eme parks must be innovative and o§er new products, 
and developers must be willing to invest in continually 
updating their product lines.

4. £e market and site conditions must be right for 
development.  Guests must be able to not only be able to ¤nd 
the park, but must be able to access it without hindrance.

5. £eme parks that are not properly designed have a much 
greater chance of failure.  Guest ¥ow, proper throughput, and 
guest convenience are all integral parts of design and must be 
considered during all phases of development.

6. One key reason for theme park failure has been poorly 
trained and unskilled management.  Having experienced 
people on the development team is critical for success.

7. It is also very important that theme parks be developed 
with innovative training and safety programs as their 
foundation.  A major accident that could have been prevented 
can scar an operation forever.

In my opinion, however, before any of these factors can 
take shape, the time must be right.  £is means that there is a 
su¨cient supportable market from both residents and tourists, 
that economic and social conditions can support theme park 
development, and that infrastructure is in place to support 
major theme park development and the critical mass it brings.

When the time is right, and everything is place, I expect 
major theme park development to occur in Russia.   With its 
strong history, great pride in its heritage, its rich folklore, and 
its 23 UNESCO World Heritage sites, Russia has a great deal to 
o§er potential theme park developers.  We have learned in our 
industry, however, that you cannot force a market.  Orlando, 
Florida has literally taken 40 years to reach the proportion of 
theme park development and tourism it enjoys today.  It has 
seen both lean and successful times.  One thing it has done is to 
continue an upward trend in infrastructure and tourism, both 
of which support the 67 million tourists who visit there each 
year.  When the time was right, Orlando was ready.  When 
Russia stabilizes economically and socially from its recent 
challenges, it will be ready too.  Nostrovia!

 About ITPS. Dennis Speigel, past President of the International 
Association of Amusement Parks and Attractions (IAAPA) is 
President of International …eme Park Services, Inc. (ITPS), where 
“FUN IS A SERIOUS BUSINESS.”  ITPS is globally the leisure 
industry’s leading independent, full-service consulting ‰rm. Located 
in Cincinnati, Ohio, USA, ITPS is uniquely quali‰ed to assist in all 
aspects of entertainment project development, and has worked on 
over 500 projects and in 50 countries since its inception in 1983.  …e 
corporate website is http://www.interthemepark.com and they can 
be reached by email at itps@interthemepark.com.
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Russia is the largest country in the world and is the world¦s 
9th most populous country with nearly 144 million residents.  
It has 15 cities with over 1 million in population.  In 2016, the 
Russian economy ranked as the 10th largest in GDP and the 6th 
largest in purchasing power.  It is greatly dependent on mineral 
and energy resources and is one of the largest producers of 
oil and natural gas globally.  Although tourism has stumbled 
recently, the country still welcomes between 25 and 30 million 
visitors annually.

Despite this, because of ¥uctuating oil prices, the 
devaluation of the Rubble, and social and political challenges, 
Russia has been experiencing economic setbacks recently.  
£ese challenges are expected to continue for a time, aŸer 
which the country is expected to begin a slow economic 
recovery.  If Russia can bounce out of its economic stagnation, 
and as long as other important success factors are in place, then 
theme park developers may be looking seriously at Russia as 
the next major area for development.

A few park developers and franchises already see the 
potential in Russia.  Dreamworks Animation, creators of 
animated feature ¤lms, plans to develop at least three indoor 
theme parks throughout Russia.  £ese facilities will o§er 
immersive environments featuring the beloved characters of 
the Dreamworks franchise, such as Shrek, Kung Fu Panda, 
and others.  Globally successful franchises such as Kidzania 
and Rovio Entertainment¦s Angry Birds are also developing in 
Russia.  £ese e§orts are augmented by the Russian Association 
of Amusement Parks & Attractions (RAAPA) through its 
support systems and annual expo / events.

Russia can learn a great deal from the theme park 
development frenzies in both China and Dubai.  Both of 
these emerging markets experienced similar growth pangs, 
in years past and again today.  Currently, over 20 parks have 
been announced for Dubai – a country with about 2 million 
residents and 13 million tourists.  In China, over 60 parks 
have been announced in a country with 1.4 billion residents 
and 128 million annual visitors, yet with continual economic 
challenges.  Hopefully, the developments of today will learn 
from the mistakes of the past.

I want to share what I believe are the most important 
success factors that Russia should embrace as interest from 
theme park developers grows.  £ese are factors that other 
emerging markets did not consider during early theme park 
building boons.

1. £eme parks when developed should not just be copycats 
of other theme parks.  £emes should not be simply repeated, 
but should be unique. 

2. £eme parks should not be developed so quickly that 
they are done so in substandard fashion or of inferior quality.  
Today¦s theme park guests expect a high aesthetic quality for 
their experience.

€ City/
Location

Name of the 
facility

Project 
cost/ object 

area 

Putting 
into 

operation/ 
opening 

date

Entertainment component
(operators presented) Source

2015

1  Gatchina FEC 
«Cubus»

35 000 m2 November,  
2015 

7-hall cinema, restaurants, 
FEC «Quadratnaya 

Ptitsa U»
www.trkcubus.ru

2 Tula FEC
 «MAXI»

5 billion RUB/ 
105 350 m2

November,  
2015 

Multiplex cinema, FEC, 
fitness center, restaurants, 

café, food court
www.maxi-cre.ru

3 Chelyabinsk FEC «Almaz» 222 000 m2 November, 
2015 

Kiddie amusement park 
«Megaland», Multiplex cinema, 

café, restaurants
www.almaz.center

4 Zelenograd FEC «Zelenopark» 140 000 m2 December, 
2015

Kiddie town of masters 
«KidBurg», food-parking, 

cinema
www.zelenopark.ru

5 Lyubertsy FEC «Vykhodnoy» 60 000 m2 December, 
2015

Kiddie town of masters 
«KidBurg», food-parking, cinema www.vykhodnoy.ru

6 Minsk 
(Belarus) 

FEC 
«Dinosauria»

3 000 m2 December, 
2015

Kiddie rides and simulators, 
playgrounds, mazes, 

mini bowling, family café, 
Laser Tag, dinosaur 

animation show, 
musical band

www.vek.by   

7 Nizhny 
Novgorod FEC «Zhar-Ptitsa» 50 000 m2 December, 

2015

Cinema «Harlequin», 
entertainment area, ¤tness center 

with a swimming pool
www.zharptitsann.ru

2016

8 Vladivostok FEC «Sedanka City» 94 000 m2 1st quarter 
of 2016 

FEC, bowling www.sedanka-city.ru 

9 Kiev 
(Ukraine)

FEC 
«New Way»

21 720 m2 1st quarter 
of 2016 

Kiddie park «Kiddie Planet», 
restaurants

www.newway.ua 

10 Minsk 
(Belarus) 

FEC «Galleria 
Minsk»

54 500 m2 1st quarter 
of 2016 

Entertainment area, café, 
restaurants, food court www.galleria-minsk.by 

11 Moscow Edutainment Park 
«Kidzania»

10 000 m2 1st quarter 
of 2016 

Edutainment park 
where kids learn real 

professions 
while playing

www.kidzania.ru 

12 Moscow FEC 
«Polezhaevsky» 114 000 m2 1st quarter 

of 2016 
Play room, food court, 

cinema www.tc-shop.ru 

13
Nizhnevar-

tovsk
FEC 

«YUGRAMALL» 57 470 m2
1st quarter 
of 2016 

Cinemaplex «Yugra 
cinema», FEC «Dafy» www.tc-ugra.ru 

14 Moscow FEC «Riviera» 298 000 m2 2st quarter 
of 2016 

Kiddie town of masters 
«KidBurg», activity park, 
9-hall cinema, food court, 

café, restaurants

www.riviera.center/ru 
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15 Nazran FEC 160 million 
RUB / 7500 m2

2nd quarter 
of 2016

Amusement rides, play areas, 
kiddie café

www.realty.interfax.ru 

16 Nizhny 
Tagil Retail Park DEPO 48 000 m2 2nd quarter 

of 2016
Kiddie amusement park, 

food court
www.mallgroup.ru

17
Stary
 Oskol FEC «Sputnik» 26 750 m2

2nd quarter 
of 2016

Outdoor amusement rides
 in front of the FEC, food court www.shopandmall.ru 

18
Astana  

(Kazakhstan)
FEC «RESPUBLIKA 

PLAZA»
300 000 m2 2nd quarter 

of 2016
Entertainment area, multiplex, 

café, restaurants
www.mallgroup.ru

19 Odessa 
(Ukraine) FEC «YESSA» 60 000 m2 2nd quarter 

of 2016

Fitness center, 6-hall 
cinema, bowling, kiddie EC, 
restaurants, café, food court

www.yessa.com.ua 

20 Gubkin FEC «Sputnik» 21 456 m2 3rd quarter 
of 2016

Ice skating rink, 
kiddie EC, cinema, 

food court
www.shopandmall.ru 

21 Minsk 
(Belarus) FEC «Palazzo» 51 000 m2 3rd quarter 

of 2016

Kiddie play room, 
cinema, food court, 

restaurants
www.realt.onliner.by 

22 Mogilev
(Belarus)

FEC «Prospect» 11 000 m2 3rd quarter 
of 2016

Café, food court, kiddie play 
room

www.realt.by

23 Vladivostok FEC 
«Kalina Mall»

95 000 m2 4th quarter 
of 2016 

Multiplex cinema, 
entertainment area, food court

www.malls2b.ru 

24 Kursk
Amusement Park 

in FEC
 «Europa»

2 billion RUB/ 
20 000 m2

4th quarter 
of 2016

300 amusement rides, area for 
extreme rides, 9-hall IMAX 

cinema «Cinema 5», 
food court

www.malls.ru 

25 Minsk 
(Belarus)

FEC «Gulliver» 132 000 m2 4th quarter 
of 2016

Kiddie center, bowling, café, 
food court

www.realt.by

26 Tyumen
MEC 

«ARSIB Tower» 176 700 m2
4th quarter 

of 2016 KEC, bowling, cinema www.malls2b.ru 

2017

27 Izhevsk FEC «MATRITSA 
MALL»

60 000  m2 1st quarter 
of 2017 

Play area, cinema, ¤tness 
center with a swimming pool, 

café, food court
www.mall-matrix.

ru.swtest.ru 

28 Tolyatti Aquarelle 
Tolyatti Retail Park 

62 460 m2 1st quarter 
of 2017 

Kiddie play-grounds, skating 
rink, climbing wall, café, 
restaurants, food court

www.immochan.ru 

29 Grodno
(Belarus)

FEC «TRINITI» 155 134 m2 2nd quarter 
of 2017

Ice arena, kiddie play center, 
8-hall cinema «Multiplex», 
bowling, play area, billiard, 

café, food court

www.triniti-grodno.by 

30 Sergiev 
Posad

FEC
 «Zolotoy Bereg»

43 000 m2 2nd quarter 
of 2017

Cinema, kiddie play area, 
arcade games area, café, 

food court
www.zolotoy-bereg-trk.ru 

31 Tolyatti FEC «YOLKA» 75 000 m2 4th quarter 
of  2017

Entertainment area, cinema, 
food court

www.cbre.rentnow.ru 

32 Murmansk FEC «Euroros» 75 552 m2

 
2017

Multiplex cinema, kiddie 
arcade games, food court, 

family café
www.malls2b.ru 




